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THE INFLUENCE OF JAPANESE TRADITIONAL
CULTURE ON DEVELOPING TOURISM

Akbarova Amina, Hilola Turakulova

BJIMSIHUE SITOHCKOU TPAJIUIIMOHHON
KYJbTYPBI HA PABBUTUE TYPU3MA

Axbaposa Amuna, Xunona Typakynosa

YAPON AN’ANAVIY MADANIYATINING
TURIZMNI RIVOJLANTIRISHGA TA’SIRI

Akbarova Amina, Hilola Turakulova

Received: February 11, 2026 Revised: February 18, 2026 Accepted: February 20, 2026 Published: March 1, 2026

Abstract: Traditional Japanese culture has a noticeable influence on how tourism grows and functions in the
country. A lot of local customs and long-established practices still attract people from inside Japan as well as from
abroad, and for many travelers these cultural elements become an important part of their trip. One clear example is
Ohanami, the tradition of enjoying cherry blossoms. This event continues to be one of the strongest cultural symbols
in Japan, bringing in huge crowds every spring. Tourists value it not only for the scenery but also for the feelings and
social meaning it holds for Japanese communities. Different forms of traditional accommodation, such as Kyoto’s
minshuku, also show how cultural heritage can be preserved while still fitting into the modern tourism market. At the
same time, broader research on cultural tourism connections points out that cultural assets play a major role in shaping
tourist movement across regions. Many travelers deliberately look for experiences that feel real and rooted in local
traditions, and numerous studies suggest that this sense of authenticity helps increase interest and satisfaction. Overall,
Japanese traditional culture not only supports the tourism industry but also reinforces the country’s sense of identity.
A better understanding of how these cultural elements affect tourist choices can help create tourism strategies that are
more sustainable and respectful toward cultural heritage.

Keywords: Japanese culture, tourism development, authenticity, heritage tourism, Ohanami, Kyoto
Minshuku.

AHHOTa].[l/Iﬂ: TpaZ[I/ILII/IOHHaSI SATMOHCKAd KYJIbTypa OKa3bIBACT 3daMETHOC BJIMSAHMC Ha PA3BUTHC U
(PYHKLII/IOHI/IpOBaHI/IG Typu3Ma B CTpaHe. MHorue MecTHBIE O0BIYAN U AaBHO CJIOKUBHINECA TPAAULUU TTO-TIIPEIKHEMY
IIPUBJICKAIOT KakK JKUTENnen ﬁl’[OHI/II/I, TaK W HHOCTPAHHBIX TYPUCTOB, U JId MHOTUX NYTCIICCTBCHHUKOB OJOTHU
KYyJIbTYPHBIC 3JIEMEHTBI CTAHOBATCA BaKHOHM YaCTBIO IIOC3IKHU. O}lHI/IM N3 SAPKUX IMMPUMEPOB ABJIACTCA OX&HaMI/I —_—
TpaauIusa HI06OBaHI/I$I OBETCHUEM CaKyPBI. 3T0 CO6LITI/IC ocTaércst OJHHM U3 CaMbIX CUJIBHBIX KYJIbTYPHBIX CUMBOJIOB
SIMOHWY M €XeroTHO BECHOW MPHBJIEKAET OOJBbIIOe KOMMUeCTBO Jtoiei. TypucThl nerstT OxaHaMH HE TOJIBKO 3a €To
BU3YAJIbHYIO KpacoTy, HO M 3a O3MOHOHOHAJIBHOC W COMHUAJIIBHOC 3HAYCHHUE, KOTOPOEC OHO HMMECT JIA AMOHCKOTO
oOmecTBa.

Paznuunrie (1)0pMI)I TPAAUIIMOHHOTO PasMCUICHUS, TAKUEC KAaK MUHCIOKY B KI/IOTO, TaKKe JAEMOHCTPHUPYIOT,
KaKHMM 06pa30M KYJIbTYPHOC HACJICANUC MOKET COXPAHATHCA U OAHOBPEMCEHHO aJallTUPOBATHCSA K COBPEMECHHOMY
TYPUCTUUCCKOMY PBIHKY. B 10 )¢ BpeMs Ooitee HIUPOKUEC UCCIICAOBAHNA B obnactu KYJbTYPHOI'O TypU3Ma YKa3bIBalOT
Ha TO, YTO KYJbTYpPHbIE PECYpCHl WIPAIOT BaKHYIO0 pPOJb B (POPMUPOBAHUM TYPHUCTHUYECKHX ITOTOKOB MEXKIY
peruoHamMu. Mmuorue MYTECHIECTBEHHUKHN OCO3HAHHO UIYT BIICHATIICHUA, KOTOPBIC BOCOPUHUMAIOTCA KAaK IMOJJIMHHBIC
U OCHOBAaHHBIC Ha MCCTHBIX TpaAUIUAX, a@ MHOIOYUCICHHBIC HCCJICAOBAHUSA MNOATBECPIKAAOT, YTO OLIYIICHUEC
AyTEHTHYHOCTH CIIOCOOCTBYET POCTY HHTEpECa U YAOBIETBOPEHHOCTH. B 11e1oM TpasnuimoHHast AIoHCcKas KynbTypa
HE TOJIBKO MOAACPKUBACT TYPUCTHUCCKYIO MHAYCTPUIO, HO U YKPCIUIACT HAOUOHAJIBHYIO UWACHTUYHOCTH CTPAHBI.
Bonee riybokoe MOHMMaHWE TOTO, KAaK ATH KyJIBTYpHBIE 3JIEMEHTHI BIHSAIOT HA BBIOOp TYpHUCTOB, MOXET
crocoOCTBOBaTh pa3paboTke Oojiee YCTOWYHMBBIX M YBKUTENBHBIX 10 OTHOMICHHIO K KyJIBTypHOMY HACIEIHIO
TYPUCTHYECKUX CTPATETUM.

KuoueBblie ciioBa: SImoHcKas KyabTypa, pa3BUTHE TYpPHU3Ma, ay TEHTUIHOCTb, KyJIbTYpHBIH Typu3M, OXaHaMu,
Kuoro MuHcroky.
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Annotatsiya: Yaponiyaning an’anaviy madaniyati mamlakatda turizmning qanday rivojlanishi va faoliyat
yuritishiga sezilarli ta’sir ko‘rsatadi. Ko‘plab mahalliy urf-odatlar va uzoq yillardan beri shakllangan an’analar
hanuzgacha nafagat Yaponiyaning o‘zidan, balki chet ellardan ham sayyohlarni jalb qilmogda va ko‘plab
sayohatchilar uchun bu madaniy unsurlar safarning muhim gismiga aylanadi. Bunga yorgin misol sifatida sakura
gullarini tomosha qilish an’anasi bo‘lgan Ohanamini keltirish mumkin. Ushbu tadbir har bahor katta migdordagi
odamlarni jalb etib, Yaponiyaning eng kuchli madaniy ramzlaridan biri bo‘lib qolmoqda. Sayyohlar Ohanamini
nafagat uning manzarasi uchun, balki yapon jamiyatida tutgan ijtimoiy va hissiy ahamiyati uchun ham gadrlashadi.

Shuningdek, Kyoto shahridagi minshuku kabi an’anaviy turar joy shakllari madaniy merosni saqlab qolgan
holda zamonaviy turizm bozoriga moslashish mumbkinligini ko‘rsatadi. Shu bilan birga, madaniy turizmga oid kengroq
tadgiqotlar madaniy resurslar hududlar bo‘yicha sayyohlar harakatini shakllantirishda muhim rol o‘ynashini
ta’kidlaydi. Ko‘plab sayohatchilar mahalliy an’analarga asoslangan va haqiqiy his qilinadigan tajribalarni ataylab
izlaydi, hamda ko‘plab tadgiqotlar bunday haqiqiylik hissi qiziqish va qoniqish darajasini oshirishini ko‘rsatadi.
Umuman olganda, Yaponiyaning an’anaviy madaniyati nafaqat turizm sohasini qo‘llab-quvvatlaydi, balki
mamlakatning milliy o‘zligini ham mustahkamlaydi. Ushbu madaniy unsurlarning sayyohlar tanloviga qanday ta’sir
gilishini yaxshirog tushunish madaniy merosga hurmat bilan yondashilgan va bargaror turizm strategiyalarini ishlab
chigishga yordam beradi.

Kalit so‘zlar: Yapon madaniyati, turizm rivoji, haqigiylik, madaniy turizm, Ohanami, Kyoto Minshuku.

"INTRODUCTION

Japanese traditional culture has long been
considered one of the key factors influencing tourism
development in the country. Japan attracts a large number
of international visitors every ear, and many of them
travel not only to see modern cities or famous landmarks,
but also to experience cultural traditions that reflect the
nation’s history and identity. Traditional customs, long-
established practices, and heritage-related activities
create a distinctive image of Japan and make it different
from other tourist destinations (MclIntosh, 2004). In this
context, culture is not viewed only as background, but
rather as an important element shaping tourist interest
and expectations.

In recent ears, there has been a noticeable shift in
tourist preferences. Many travelers are no longer satisfied
with simple sightseeing and increasingly look for
experiences that feel meaningful and culturally engaging.
According to Mclintosh (2004), cultural elements play an
important role in shaping how tourists understand and
interact with a destination. Cultural festivals, for
example, allow visitors to observe or participate in
traditions that have existed for centuries, while traditional
accommodation provides insight into everyday forms of
Japanese hospitality. These types of experiences are often
perceived as more valuable than modern attractions
alone, especially for tourists seeking a deeper connection
with local culture.

Another aspect that should be considered is
authenticity. Visitors increasingly expect tourism
experiences to feel genuine rather than artificially created
for commercial purposes. Research suggests that when
cultural heritage is presented in an authentic way, visitor
satisfaction tends to increase (McKercher, B. & du Cros,
2002). At the same time, tourism development must
remain sustainable in order to protect cultural resources.
Japan demonstrates how traditional culture can support
tourism growth while still preserving cultural identity for
future generations (McKercher, B. & du Cros, 2002).

Overall, Japanese traditional culture influences
tourism  development through cultural festivals,
traditional accommodation, authenticity, and its
contribution to sustainable tourism.

"RESEARCH METHODOLOGY

This study employs a qualitative literature review
approach, synthesizing findings from academic research
on Japanese traditional culture and tourism development.
The analysis draws on peer-reviewed journal articles,
empirical studies, and country-specific case studies that
examine the relationship between cultural heritage and
tourism in Japan. Both conceptual and empirical sources
are used in order to provide a comprehensive
understanding of the topic.

The reviewed literature includes studies focusing
on traditional cultural practices, cultural festivals,
accommodation, authenticity, and sustainable tourism.
For instance, Moriuchi and Basil (2022) analyze the
cultural and social significance of Ohanami festivals,
while Hu (2020) provides a detailed case study of Kyoto
Minshuku as a form of traditional accommodation
adapted to modern tourism. In addition, Liu et al. (2021)
use quantitative and spatial analysis to examine the
coordination between cultural resources and tourism
development across different regions of Japan. These
studies contribute to understanding broader tourism
patterns as well as specific cultural practices.

The selected sources were chosen based on their
academic relevance, methodological rigor, and
contribution to the understanding of culture—tourism
interactions. The analysis was conducted through
thematic analysis, focusing on key themes such as
traditional culture, cultural festivals, traditional
accommodation, authenticity, and sustainable tourism.
By integrating findings from different methodological
approaches, this study examines how traditional cultural
elements influence tourist behavior and tourism
development while supporting cultural preservation in
Japan.

" ANALYSIS AND RESULTS

Japanese traditional culture plays a key role in
attracting tourists by offering experiences connected to
the country’s history and identity.

Traditional culture remains one of the main
reasons why many tourists choose Japan as a travel
destination. Rather than focusing only on modern
attractions, visitors are often interested in learning about
customs, values, and traditions that have developed over
centuries. According to Liu et al. (2021), cultural
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heritage significantly influences tourism development
and helps shape regional tourist flows across Japan. This
shows that traditional culture is not only symbolic, but
also has a practical impact on tourism patterns.

Many scholars argue that cultural elements help
create a strong sense of place. Mclintosh (1999) explains
that culture allows tourists to develop a deeper emotional
connection with destinations, rather than simply
consuming them as products. In this sense, traditional
Japanese practices, such as tea ceremonies or seasonal
rituals, offer tourists experiences that feel meaningful
and personal. These practices are often described as part
of Japan’s “cultural identity” (McIntosh, 1999)

Research also suggests that traditional culture
helps differentiate Japan from other tourism markets. Liu
et al. (2021) note that cultural resources often work
together with tourism infrastructure, creating a balanced
relationship between preservation and development.
This relationship allows culture to remain relevant while
still supporting economic growth. Overall, traditional
culture continues to influence how tourists understand
Japan and why they choose to visit the country (Liu et
al., 2021; Mclntosh, 1999).

Cultural Festivals. Traditional cultural festivals,
such as Ohanami, significantly increase tourist interest
and seasonal travel to Japan.

Cultural festivals represent one of the most
visible ways in which traditional culture supports
tourism development. Among these events, Ohanami,
the cherry blossom viewing festival, is often regarded as
an important cultural symbol in Japan. Moriuchi and
Basil (2022) describe Ohanami as more than a seasonal
celebration, emphasizing its role as a “cultural icon” that
attracts both domestic and international tourists. This
festival combines natural scenery with long-established
social traditions, which makes it particularly appealing
to visitors who are interested in cultural experiences
rather than only sightseeing.

Ohanami also contributes to the formation of
emotional connections between tourists and Japanese
culture. According to Moriuchi and Basil (2022), many
visitors associate the festival with feelings of harmony
and reflection, which enhances their overall experience.
These emotional responses are considered to increase
visitor satisfaction and make the event more memorable.
In this way, cultural festivals are not limited to
entertainment, but also help tourists gain a better
understanding of cultural values and social practices.

Seasonal festivals further influence tourism flows
across different regions. Liu et al. (2021) point out that
cultural events can affect both the timing and location of
tourist travel. Ohanami, for instance, encourages travel
during specific periods of the ear, which supports local
tourism economies. As noted by Moriuchi and Basil
(2022), the long-term sustainability of such festivals
depends on maintaining a balance between cultural
preservation and increasing tourist demand. Overall,
cultural festivals continue to play an important role in
tourism development by linking tradition, visitor
experience, and economic benefit (Moriuchi & Basil,
2022; Liu et al., 2021).

Traditional ~Accommodation. Forms  of
traditional accommaodation, including Kyoto Minshuku,

i

help preserve cultural hospitality while meeting modern
tourism demands. Traditional accommodation plays an
important role in connecting tourists with local culture.
Unlike large hotels, minshuku provide a more personal
environment in which visitors interact closely with hosts
and local customs. Hu (2020) explains that Kyoto
minshuku represent a form of cultural adaptation, where
traditional lifestyles are maintained while responding to
modern tourism demands. Through this type of
accommodation, tourists are exposed to cultural practices
that reflect everyday life rather than staged performances.

Staying in traditional accommodation often
involves participation in cultural routines, such as eating
traditional meals or following household customs. Hu
(2020) notes that these experiences are perceived as
authentic because they are based on real social practices.
This form of accommodation allows tourists to observe
cultural values in practice, which may lead to a deeper
understanding of Japanese traditions. According to
McKercher and du Cros (2002), such authentic cultural
engagement increases visitor satisfaction and strengthens
the connection between tourists and host communities.

Traditional accommodation also  supports
sustainable tourism development. Hu (2020) argues that
minshuku helps distribute tourism benefits more evenly
by involving local residents directly in tourism activities.
This reduces pressure on large tourism facilities and
encourages community participation. At the same time,
McKercher and du Cros (2002) emphasize that careful
management is  required to avoid cultural
commodification. Overall, traditional accommodation
contributes to tourism development by offering authentic
experiences while supporting cultural preservation and
local economies (Hu, 2020; McKercher & du Cros,
2002).

Authenticity and Sustainable Tourism. The
combination of authenticity and sustainable tourism
strengthens visitor engagement while supporting long-
term tourism development. Authenticity is often regarded
as a key expectation among tourists who seek cultural
experiences. Visitors tend to value cultural practices that
are presented in ways that reflect their original meaning
rather than being overly modified for commercial
purposes. Mclntosh (2004) suggests that authentic
cultural engagement allows tourists to develop a stronger
connection with destinations. In the context of Japan,
traditional customs, festivals, and accommodation are
frequently perceived as authentic because they are rooted
in long-standing social practices.

However, the increasing popularity of cultural
tourism also raises concerns related to sustainability.
McKercher and du Cros (2002) argue that excessive
tourism pressure may threaten the preservation of
cultural heritage if it is not carefully managed. When
cultural elements are adapted primarily to meet tourist
expectations, there is a risk that their cultural value may
be reduced. This issue highlights the importance of
balancing tourism development with heritage protection.

Research by Liu et al. (2021) indicates that
sustainable tourism development depends on the
coordination between cultural resources and tourism
industries. In Japan, this coordination allows traditional
culture to remain relevant while contributing to economic
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growth. Authenticity and sustainability therefore
function together rather than separately. When cultural
heritage is respected and managed responsibly, it
continues to support tourism development without losing
its cultural significance (Mcintosh, 2004; McKercher &
du Cros, 2002; Liu et al., 2021).

The findings of this study indicate that Japanese
traditional culture plays a significant role in shaping
tourism development through multiple interconnected
dimensions. The analysis shows that traditional culture is
not only a symbolic aspect of tourism, but also an active
factor influencing tourist behavior, destination choice,
and overall travel experience. Cultural festivals such as
Ohanami, traditional accommodation like Kyoto
Minshuku, and authentic cultural practices contribute to
both visitor satisfaction and tourism sustainability.

The results support previous research suggesting
that cultural heritage strengthens the emotional and
experiential value of tourism. Studies reviewed in this
paper demonstrate that tourists increasingly seek
experiences that allow meaningful engagement with local
traditions rather than passive observation. This trend
reinforces the importance of preserving traditional
practices while integrating them into tourism planning.
The discussion also highlights that cultural festivals
influence seasonal tourism flows, which can support
local economies but may also require careful
management to avoid excessive pressure on cultural sites.

In addition, the relationship between authenticity
and sustainable tourism appears to be particularly
important. Authentic cultural experiences contribute to
positive visitor perceptions, while sustainability ensures
the long-term preservation of cultural resources. The
findings suggest that Japan has managed to balance these
elements relatively effectively, although continued
coordination between cultural preservation and tourism
development remains necessary. Overall, the discussion
emphasizes that traditional culture should be considered
a core component of tourism strategy rather than a
secondary attraction.

Limitations. This study has several limitations
that should be acknowledged. First, the research is based
on a literature review and relies on secondary data, which
limits the ability to collect original empirical evidence.
As a result, the findings are dependent on the scope,
quality, and methodologies of the selected studies.

Second, the analysis focuses primarily on Japan,
which may limit the generalizability of the results to
other cultural or geographical contexts. Tourism
development and cultural preservation practices vary
across countries, and the findings may not fully apply to
destinations with different cultural structures or tourism
systems.

Finally, the study emphasizes academic literature
published mainly in English, which may exclude relevant
research available in Japanese or other languages. Future
research could address these limitations by incorporating
primary data collection methods, comparative studies
across multiple countries, and a broader range of
academic sources.

Innovatsion igtisodiyot / MunoBanuonsas sxonoMuka / Innovative economy.
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" CONCLUSION AND
RECOMMENDATIONS

Japanese traditional culture continues to play an
important role in the development of tourism in the
country. As shown in this paper, cultural elements such
as traditional customs, festivals, accommodation, and
heritage practices influence how tourists experience
Japan and understand its cultural identity. Many visitors
are attracted not only by modern attractions but also by
opportunities to engage with historical and everyday
cultural practices.

Traditional cultural festivals, including Ohanami,
create emotional connections and encourage seasonal
tourism, while traditional accommodation provides
visitors with more personal and authentic experiences. At
the same time, the relationship between authenticity and
sustainable tourism highlights the need to protect cultural
heritage  while  supporting  long-term  tourism
development. Excessive commercialization may reduce
cultural value and negatively affect both tourists and
local communities.

Overall, Japanese traditional culture supports
tourism development by balancing preservation and
adaptation. This balance is important for tourism
planners and policymakers who aim to respect cultural
heritage while responding to modern tourist expectations.
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